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Multimcdia has become ong of the buzzwords of the 19905, 1t has been both hailed as
the savior of our educational system and derided [or being as practical as 3-D plasses,
[1is the focus of numerous worldwide conferences and trade shows and has led i the
development of countless software products,

But what is multimedia® Clearly, it means diftcrem things to different people.
This paper will attempt to clarify some nf the concepts associated with muhimedia
and 115 clfective implementation within the health care industry. These findings arc
hascd mm experienee, hoth in our rescarch facility as well as in 2 oomber of Boston
hospitals, with actual deploymet of multimedia communicalions systems.

In general, when people talk about multimedia, they are almost always wlking
ahoul 1the espericnce ol observing some combination, or integration, of various
tmedia, such as sound, imapes, texl, and video. On the une hand, there is a
presentation of a multimedia event and, oo the other hand, an audience thal
vbserves (um perhaps controls) that event. We refer to this as “multitnedia
presentaiion,” not unlike listening to a record or watching a movie. It is essentially a
private event that can he done individually or as part of a group.

Altheugh computer-based multimedia presenlation is exciting and promising as a
new technology, we feel tha itis only a partial approach, because it characterizes the
use of multimedia as @ privale cxperience between @ human and a machine. We
helieve that the promise of multimedia cannol be fulfilled withvut o different kind of
technology, namely, multimedia communicalion.

We believe that computer-hased multimedia presentation technology, by its very
nature, is limited to private experiences. What is called for is a method by which the
privale experience can be shared between locations, devices. and, most importantly,
people. Instead of listening to a record that T happen 10 have in my possession, T
should just as easily be able 1o listen o 4 live performanee or a recording that is
stored somewhere miles away from me. The idea here is that multimedia communi-
cations characterize the use of multimedia as mleractive, collaborative, and disirib-
e ever space and Lime.

The emerging multimedia industry has to date primarily concentruted on
“presentation” rather than “communication.” Multimedia has traditionally been
“me und my PC (or workstation, or Macintosh).” But at NYNEX, we think of
multimedia as lhe link between “me and the rest of the world.” Just as data
communications allow millions of users to nlerict with the world of record-oriented
data, sn too will multimeds communications allow vsers to access and interact with
awdiowisual mformation.
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